
W e  e n j o y  t h e  f a c t  t h a t  o u r  c l i e n t s  a n d  p r o j e c t s  a r e  v a r i e d

and diverse. We’re able to shift gears from creating a logo

f o r  a  s m a l l  b u s i n e s s ,  t o  r o l l i n g  o u t  a  l a u n c h  c a m p a i g n  f o r

a new brand comprising naming, brand origination, advertising,

w e b  p r e s e n c e  a n d  r e t a i l  s t o r e  i n t e r i o r .

The scale of the project may change, but the basic principles

s t a y  t h e  s a m e  -  t h e  b r a n d  m u s t  r e s o n a t e  w i t h  t h e  a u d i e n c e ,

t h e  m e s s a g e  m u s t  b e  c o m m u n i c a t e d  c l e a r l y  a n d  t h e  c r e a t i v e

w o r k  m u s t  b e  f r e s h ,  i m a g i n a t i v e  a n d  i m p a c t f u l .

SIMPLE. CLEAR. BEAUTIFUL.

BRAND STRATEGY
GRAPHIC DESIGN

ADVERTISING
COPYWRITING
PRODUCT DESIGN
EVENT DESIGN
INTERIOR DESIGN

WEB DESIGN
ANIMATION
ILLUSTRATION

J o o m  i s  a  m u l t i - t a l e n t e d  d e s i g n  s t u d i o  w i t h  a  3 6 0 .  o u t l o o k .

O u r  a w a r d - w i n n i n g  t e a m  o f f e r s :



WHO WE ARE

We do what we do because we love design and we love branding.
We’re enthusiastic about each project, and we hope that our
enthusiasm is infectious. We find inspiration and joy in our
w o r k ,  a n d  s a t i s f a c t i o n  i n  a  j o b  w e l l  d o n e .

J o o m ’ s  C r e a t i v e  D i r e c t o r ,  J u s t i n  P l u n k e t t ,  i s  o n e  o f  S o u t h
A f r i c a ’ s  t o p  c r e a t i v e  p r o f e s s i o n a l s  a n d  h a s  1 5  y e a r s  o f
i n t e r n a t i o n a l  d e s i g n  e x p e r i e n c e ,  w h i l e  S t r a t e g i c  D i r e c t o r
M e g a n  C r a i g  h a s  a  w o r l d - c l a s s  b a c k g r o u n d  i n  b r a n d  s t r a t e g y
and advertising. Joom is a BEE venture with 51% black female
o w n e r s h i p .

HOW WE WORK

Each time we begin a project, whether it’s designing one of
o u r  o w n  p r o d u c t s  o r  c r e a t i n g  a  c a m p a i g n  f o r  a  c l i e n t ,  w e
s t a r t  w i t h  s t r a t e g i c  t h i n k i n g .  O u r  f i r s t  s t e p  i s  t o  a s k
o u r s e l v e s :

W h a t  i s  i t  t h a t  w e  w a n t  t o  d o ?
W h a t ’ s  t h e  b e s t  w a y  t o  d o  i t ?
I s  w h a t  w e ’ r e  d o i n g  a c h i e v i n g  t h e  g o a l s ?

O n  a  p r a c t i c a l  l e v e l ,  e a c h  d e s i g n  e l e m e n t  i s  c o n s c i o u s l y
c o n s i d e r e d  a g a i n s t  t h e s e  c r i t e r i a ,  s o  t h a t  e v e r y  c r e a t i v e
d e c i s i o n  i s  d r i v e n  n o t  o n l y  b y  a e s t h e t i c s ,  b u t  b y  a  c l e a r
f o c u s  o n  o u r  a i m s  a n d  g o a l s .  D u r i n g  t h e  c r e a t i v e  p r o c e s s ,
w e  c o n t i n u a l l y  a s k  o u r s e l v e s :

I s  i t  s i m p l e ?
I s  i t  c l e a r ?
I s  i t  b e a u t i f u l ?

M o r e  a n d  m o r e ,  w e ’ r e  c h a l l e n g i n g  o u r s e l v e s  t o  f i n d  g r e e n e r
a n d  m o r e  s o c i a l l y  a n d  e n v i r o n m e n t a l l y  r e s p o n s i b l e  w a y s  t o
w o r k .
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BRANDING

W e  h a v e  a  d e e p  u n d e r s t a n d i n g  o f  t h e  p r o c e s s  o f  c r e a t i n g  o r
renewing a brand. Everything we do is in service of the brand
-  a l l  o u r  i d e a s ,  o u r  i n s p i r a t i o n s  a n d  o u r  e f f o r t s .  W e ’ r e
expert at taking a brand from the spark of creation through
t h e  f u l l  d e v e l o p m e n t  p r o c e s s :  u n d e r s t a n d i n g  t h e  m a r k e t ,
naming, developing the identity and communication strategy,
a n d  c r e a t i n g  l a u n c h  m a t e r i a l  a n d  a d v e r t i s i n g .

Your brand is the perception your customers have of you, and
i t  c o l o u r s  t h e  w a y  t h e y  s e e  e v e r y t h i n g  y o u  d o .  w e  e n s u r e
t h a t  a l l  e l e m e n t s  w o r k  t o g e t h e r  t o  c o m m u n i c a t e  t h e  r i g h t
m e s s a g e .  F r o m  t h e  l o g o  t o  t h e  w e b s i t e  t o  t h e  p h y s i c a l
e n v i r o n m e n t ,  a  c o h e s i v e  s t a t e m e n t  s h o u l d  b e  m a d e .
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ADIDAS

I N T E R N A T I O N A L

P O I N T  O F  S A L E

C A M P A I G N

GREENPOINT

2010

STADIUM

B R A N D I N G  O F

S T A D I U M  S I T E ,

W O R K E R S  A N D

V I S I T O R ’ S

C E N T R E .

DETONATION

R E T A I L  B R A N D

D E S I G N E D  F R O M

NAME TO STORE.

GRAPHIC DESIGN

O n e  o f  t h e  k e y  c o m p o n e n t s  i n  c r e a t i n g  a  b r a n d  i s  t h e  d e s i g n
of the many visual elements e.g. sales and marketing material,
r e t a i l  g r a p h i c s ,  b a n n e r s  a n d  p o s t e r s ,  s t a f f  u n i f o r m s  a n d
p r o m o t i o n a l  c l o t h i n g  -  a n d  v i r t u a l l y  a n y t h i n g  e l s e  t o  w h i c h
b r a n d i n g  c a n  b e  a p p l i e d .

Graphic design, along with a strategic approach, is the basis
o f  a l l  t h e  w o r k  w e  d o  a t  J o o m .

W e ’ v e  h a d  t h e  o p p o r t u n i t y  o f  w o r k i n g  w i t h  a  w i d e  r a n g e  o f
l o c a l  a n d  i n t e r n a t i o n a l  c l i e n t s ,  a n d  h a v e  g a i n e d  v a l u a b l e
e x p e r i e n c e  i n  t h e  p r o c e s s .
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CLIMATE

CHANGE SUMMIT

ads in daily

& community press

DETONATION

L a u n c h  C A M P A I G N

m a g a z i n e  a d s  &

p r o m o t i o n a l

m a t e r i a l .

ADIDAS

c a m p a i g n  f o r  i a n

t h o r p e  s w i m m i n g

w o r l d  c u p  9 8 .

print adverts, pr

dvd, promo video.

ADVERTIS ING

We have years of experience planning and executing advertising
campaigns for leading brands, and can advise you on choosing
t h e  b e s t  m e d i a  t o  g e t  t h e  m o s t  f r o m  t h e  b u d g e t  y o u  h a v e
a v a i l a b l e .

We also have a wealth of experience in defining the goals an
advertising campaign should achieve, how to accomplish those
g o a l s ,  a n d  h o w  t o  d e t e r m i n e  w h e t h e r  o r  n o t  t h e  c a m p a i g n  w a s
s u c c e s s f u l .

Y o u r  a d v e r t i s i n g  c a m p a i g n  c a n  b e  p l a n n e d ,  b o o k e d ,  d e s i g n e d
and executed entirely by us; in line with your brief and your
budget. After the fact, you’ll receive a post-campaign analysis
i n d i c a t i n g  t h e  v a l u e  d e r i v e d  f r o m  t h e  c a m p a i g n .

W e  c a n  w o r k  w i t h i n  m o s t  b u d g e t s ,  e v e n  i f  f u n d s  a r e  l i m i t e d .
Clever use of traditional as well as innovative media, a good
understanding of the intended audience and a highly targeted
approach can often produce excellent results without breaking
t h e  b a n k .
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PRODUCT DESIGN

J o o m  h a s  l a u n c h e d  t h r e e  p r o d u c t s  -  t h e  M o o j  b o o k c a s e ,  t h e
S p r i n g b u c k  r i d e - o n  t o y  a n d  t h e  A n i m i r r o r  r a n g e  o f  f u n  w a l l
m i r r o r s .  A l l  t h r e e  p r o d u c t s  d e b u t e d  t o  e n t h u s i a s t i c  a c c l a i m
f r o m  t h e  m e d i a  a n d  d e s i g n  i n d u s t r y ,  a n d  e n j o y e d  e x t e n s i v e
m e d i a  c o v e r a g e  l o c a l l y  a n d  i n t e r n a t i o n a l l y .

T h e  M o o j  a n d  S p r i n g b u c k  w e r e  o f f e r e d  o n  a  l i m i t e d  e d i t i o n
basis, and are no longer in production. The Animirrors continue
to be available directly from us, and have taken up residence
i n  d e s i g n - s a v v y  h o m e s  t h e  w o r l d  o v e r .

W e ’ r e  a l w a y s  d e v e l o p i n g  n e w  p r o d u c t  i d e a s  a n d  w i l l  l a u n c h
o u r  l a t e s t  i n s p i r a t i o n s  s h o r t l y .  W e ’ r e  a l s o  e x c i t e d  a b o u t
o p e n i n g  o u r  f i r s t  J o o m  s t o r e  i n  C a p e  T o w n  i n  t h e  n o t - t o o -
d i s t a n t  f u t u r e .

I n  a d d i t i o n  t o  o u r  s t a n d a r d  p r o d u c t  r a n g e ,  w e  p r o v i d e  a
product design service to entrepreneurs, companies and craft
collectives. As with everything we do, strategic thinking is
b e h i n d  o u r  p r o d u c t  d e s i g n .  O u r  f i r s t  s t e p  i s  t o  u n d e r s t a n d
your intentions in creating a new product, and then we apply
our experience in branding and marketing to the design process
t o  a s s u r e  r e l e v a n c e .
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C L I M A T E C H A N G E . O R G . Z A C A P E T O W N M A G A Z I N E . C O MK E N P H O T O S . C O . Z A

o t h e r  s i t e s  d e s i g n e d  b y  j o o m  i n c l u d e :

w w w . j o o m . c o . z a� ww w . V O G E L D E S I G N . C O . Z A     

w w w . l u m i n a i r e . c o . z a www.amanziblue.com       �     www.case.za.org

WEB DESIGN

We believe that the balance between beautiful design and simple
u s a b i l i t y  i s  v i t a l ,  a n d  O u r  t e a m  i s  s k i l l e d  i n  b o t h  a r e a s .

D e p e n d i n g  o n  t h e  s c a l e  a n d  c o m p l e x i t y  o f  y o u r  r e q u i r e m e n t s ,
w e  c a n  o f f e r  a  r a n g e  o f  o p t i o n s  f o r  y o u r  w e b s i t e .  o u r  f u l l
r a n g e  o f  s e r v i c e s  f o r  t h e  w e b  i s  a s  f o l l o w s :

W e b  d e s i g n
w e b  d e v e l o p m e n t
w e b  c o p y w r i t i n g
o n l i n e  a d v e r t i s i n g  -  d e s i g n  a n d  m e d i a  s t r a t e g y
e - n e w s l e t t e r  d e s i g n  a n d  c o p y w r i T i n g

w e  a l s o  o f f e r  a  p o w e r f u l  c o n t e n t  m a n a g e m e n t  s y s t e m ,  w h i c h
allows you to quickly and easily update your website yourself
a s  t h e  n e e d  a r i s e s .  t h i s  a l l o w s  y o u  t o  a l w a y s  s h o w c a s e  y o u r
most recent work, latest successes and most current information.

J o o m ’ s  p r e f e r r e d  w e b  d e v e l o p m e n t  p a r t n e r  i s
an experienced web solutions company with a long[and growing]
po r t f o l i o  o f  o u t s t a n d i n g  w o r k .

t h i s  c o m p r e h e n s i v e  s i t e  i n c l u d e d

delegate registration for the summit,

information on key issues, a gallery

of photographs and online copies of

a l l  p r e s e n t a t i o n s  f r o m  t h e  s u m m i t .

the site went offline after the event.

t h i s  s l e e k  d e s i g n  f o r  p h o t o g r a p h e r

k e n  g e r h a r d t  w a s  k e p t  e l e g a n t l y

simple to best showcase his beautiful

i m a g e s .

T h i s  v a s t  a n d  c o n t e n t - r i c h  t o u r i s m

portal is powered by neutone’s cms,

a l l o w i n g  t h e  c l i e n t  c o n t r o l  &

f l e x i b i l i t y .  i c o n s  f r o m  t h e  s i t e

design were turned into artworks in

a  g a l l e r y  f o r  t h e  l a u n c h  e v e n t .
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CLIMATE

CHANGE

SUMMIT

e v e n t  l o g o  &

d e l e g a t e

p r o g r a m m e

p o s t e r s ,

b a n n e r s ,

p r e s e n t a t i o n

g r a p h i c s  a n d

a n i m a t i o n

EVENT + EXHIB ITION DESIGN

E v e n t  d e s i g n  i s  a  r e c e n t  a n d  v e r y  e x c i t i n g  a d d i t i o n  t o  t h e
J o o m  o f f e r i n g .  M a n y  e v e n t  m a n a g e m e n t  c o m p a n i e s  a r e  h i g h l y
skilled in co-ordination, client liaison and budget control,
but may call on design studios to help them create spectacular
v i s u a l  e x p e r i e n c e s  f o r  t h e i r  e v e n t s .

j o o m  c a n  d e s i g n  e v e n t  l o g o s  a n d  p r o g r a m m e s ,  b a n n e r s  a n d
p o s t e r s ,  c o n f e r e n c e  b a g s  a n d  t - s h i r t s ,  c u s t o m i s e d  s p e a k e r s ’
o r  d e l e g a t e s ’  g i f t s ,  a n d  e v e n  b e a u t i f u l  c o n v e r s a t i o n  p i e c e s
s u c h  a s  s c u l p t u r e s  a n d  a r t w o r k s .

J o o m  c a n  a l s o  g i v e  v a l u a b l e  i n p u t  t o  e v e n t  m a n a g e r s  a t  t h e
c o n c e p t u a l  s t a g e  o f  t h e i r  p l a n n i n g .  H a v i n g  a  s t r o n g  v i s u a l
t h r e a d  c o h e s i v e  t h r e a d  r u n n i n g  t h r o u g h  a l l  e l e m e n t s  o f  t h e
e v e n t  a d d s  t o  t h e  i m p a c t  o f  t h e  o v e r a l l  e x p e r i e n c e .

E x h i b i t i o n  d e s i g n  i n c o r p o r a t e s  e l e m e n t s  l i k e  t h e  e x h i b i t i o n
s t a n d  i t s e l f  a s  w e l l  a s  s u p p o r t i n g  m a t e r i a l  l i k e  b a n n e r s ,
a d v e r t i s i n g  l e a f l e t s ,  p r o m o t i o n a l  c l o t h i n g  a n d  s o  o n .
E x h i b i t i o n s  a r e  g r e a t  o p p o r t u n i t i e s  f o r  y o u r  b r a n d  t o  s t a n d
o u t ,  b u t  t o  d o  s o  y o u  h a v e  t o  r i s e  a b o v e  t h e  c l u t t e r  o f
h u n d r e d s  o f  o t h e r  e x h i b i t o r s .  J o o m  h a s  e x h i b i t e d  i n  i t s  o w n
r i g h t ,  a n d  c a n  a d v i s e  y o u  f r o m  a  p o s i t i o n  o f  e x p e r i e n c e .
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CELL C

g o l d  l o e r i e

a w a r d  w i n n i n g

i l l u s t r a t i o n s

l e f t

EDGARS

valentines day

p o i n t  o f  s a l e

r i g h t

GQ MAGAZINE

m o n d i  a w a r d

f i n a l i s t

l e f t

OGILVY

ad illustration

r i g h t

SANTAM

c h i l d r e n ’ s

Book BY FCB

ILLUSTRATION

Joom has produced award-winning illustration work for leading
advertising agencies locally and abroad, for clients such as
V i r g i n  A t l a n t i c ,  L e v i ’ s ,  E d g a r s ,  V o l k s w a g e n  a n d  C e l l  C .
J u s t i n ’ s  w o r k  h a s  a p p e a r e d  i n  E l l e ,  G Q ,  M a r i e  C l a i r e  a n d
s e v e r a l  o t h e r  p u b l i c a t i o n s .  W e  h a v e  t h e  a b i l i t y  t o  w o r k  i n
a wide range of different styles to suit the brand and brief,
a n d  a r e n ’ t  l i m i t e d  t o  o n e  p a r t i c u l a r  l o o k .

Illustration can be used in conjunction with graphic design,
a d d i n g  a n  a r t i s t i c  t o u c h .  I l l u s t r a t i o n  c o n t i n u e s  t o  b e
f a s h i o n a b l e  a n d  p o p u l a r  w i t h  t h e  c r e a t i v e  i n d u s t r y ,  a s  i t
corresponds to style trends towards more ornate, tactile and
p e r s o n a l  e l e m e n t s  i n  d e s i g n .

9



BIG MOMENTS FOR JOOM SO FAR

AUGUST 2007

We received word from Dwell magazine in California that they
were planning to use Mooj and the Springbuck for an upcoming
feature. Dwell is one of our favourite design magazines and
w e  w e r e  o v e r  t h e  m o o n  t o  b e  f e a t u r e d .

AUGUST 2007

O n e  o f  o u r  f a v o u r i t e  l o c a l  b a n d s ,  F R E S H L Y G R O U N D ,  a s k e d  t o
use our Animirrors in their latest music video, ‘Pot Belly’.
We love their exuberant, eclectic and infectious sounds and
w e r e  v e r y  h a p p y  t o  o b l i g e .

JUNE 2007

We were honoured when TASNEEM ESSOP, Minister of Environment,
P l a n n i n g  a n d  E c o n o m i c  D e v e l o p m e n t ,  w a s  s o  p l e a s e d  w i t h  t h e
e v e n t  d e s i g n  w e  c r e a t e d  f o r  a n  e n v i r o n m e n t a l  s u m m i t  h o s t e d
by her department that she insisted on meeting us to extend
h e r  t h a n k s  i n  p e r s o n .

MAY AND JUNE 2007

W e  w e r e  t h r i l l e d  t o  b e  f e a t u r e d  i n  s e v e r a l  l o c a l  m a g a z i n e s
i n  t h i s  t w o - m o n t h  p e r i o d .  S o m e  o f  t h e  p u b l i c a t i o n s  w h o
featured our range included House and Leisure, Visi, Femina,
S a r i e  a n d  R e a d e r ’ s  D i g e s t .

MAY 2007

Joom’s Springbuck toy was featured in I.D. MAGAZINE, one of
t h e  w o r l d ’ s  m o s t  h i g h l y - r e g a r d e d  a n d  p r e s t i g i o u s  d e s i g n
m a g a z i n e s .  I . D .  i s  p u b l i s h e d  i n  N e w  Y o r k  b u t  r e a d  a r o u n d
the world, and showcases innovative products and technologies
f o r  r e a d e r s  w h o  a r e  a t  t h e  f o r e f r o n t  o f  s h a p i n g  t h e  w o r l d
t h r o u g h  d e s i g n .
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FEBRUARY 2007

The Mooj bookcase was named a finalist in the ‘MOST BEAUTIFUL
OBJECT IN SOUTH AFRICA’ competition, held at the 2007 Design
Indaba Expo. All finalists were nominated by a high-profile
curator panel made up of leading South African designers and
critics, stylists and editors, and judged by renowned Dutch
d e s i g n e r  J u r g e n  B e y .

OCTOBER 2006 – FEBRUARY 2007

T h e  M o o j  b o o k c a s e  b y  J o o m  w a s  o n e  o f  h a l f  a  d o z e n  p r o d u c t s
featured in the multi-million Rand advertising campaign for
the 2007 Design Indaba Expo. The campaign comprised TV ads,
a n  o u t d o o r  c a m p a i g n  a n d  f u l l - p a g e  a d s  i n  s e v e r a l  l e a d i n g
d e s i g n  m a g a z i n e s  a n d  n e w s p a p e r s .

MID 2006 ONWARDS

D o z e n s  o f  d e s i g n  b l o g s  a l l  o v e r  t h e  w o r l d  b e g a n  t o  p i c k  u p
o n  J o o m  p r o d u c t s  a n d  p o s t i n g  e n t h u s i a s t i c  r e v i e w s  o f  o u r
d e s i g n s  o n  t h e i r  s i t e s .  O u r  w e b s i t e  s a w  s o  m u c h  t r a f f i c  w e
h a d  t o  u p g r a d e  o u r  h o s t i n g !

MAY 2006

J u s t i n ’ s  i l l u s t r a t i o n s  o f  J a k e  W h i t e  a n d  M a r k  S h u t t l e w o r t h
f o r  G Q  m a g a z i n e  e a r n e d  h i m  a  p l a c e  a s  a  f i n a l i s t  i n  t h e
category of Visual Impact at the prestigious Mondi Magazine
A w a r d s .

OCTOBER 2005

Justin won three Loerie Awards for his work on Cell C’s ‘Art
o f  C o n v e r s a t i o n ’  c a m p a i g n .  T h e  L o e r i e s  a r e  S o u t h  A f r i c a ’ s
f o r e m o s t  m a r k e t i n g  a n d  c o m m u n i c a t i o n  a w a r d s .
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1 9  C o r n w a l l  R o a d
L a k e s i d e ,  7 9 4 5 ,
C a p e  T o w n ,  S o u t h  A f r i c a
P h o n e : +2 7  [(0 ) 2 1  7 8 8  6 8 5 8
F a x :      +2 7  [(0 ) 8 6 6  9 3 7  6 8 1
W e b : W W W . J O O M . C O . Z A

MEGAN CRAIG

S t r a t e g i c  D i r e c t o r
M o b i l e :  +2 7  [(0 ) 8 2  7 7 0 7  1 7 6
E M A I L : M E G A N@J O O M . C O . Z A

CONTACT US

Feel free to drop us a line with questions, ideas, comments...
W e ’ d  l o v e  t o  h e a r  f r o m  y o u !
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JUSTIN PLUNKETT

C r e a t i v e  D i r e c t o r
M o b i l e :  + +2 7  [(0 ) 7 2  8 6 4  5 0 7 5
E M A I L : J U S T I N@J O O M . C O . Z A


